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UNIVERSITY OF SAINT MARY RECEIVES $7,000 GRANT 
FROM AT&T TO SUPPORT HEALTH-CARE TECHNOLOGY 

 
Excelerator Grant Assists With High-Tech Training for Nursing Students 

  
Leavenworth, Dec. 3, 2007 — The AT&T Foundation, the corporate philanthropy 
organization of AT&T Inc. (NYSE:T), today announced a $7,000 grant to support the 
University of Saint Mary through the AT&T Excelerator competitive technology grant 
program. 
 
The AT&T Excelerator program helps schools and nonprofits integrate technology into 
their operations. This grant will provide the university with technology funding and 
training for the Emergency Care Simulator, a software system that includes “virtual 
reality” training scenarios to instruct nursing students and nursing professionals. 
 
“The health care industry is upgrading its technological infrastructure at an amazing 
pace, and nursing students need to be able to keep up with the latest developments,” 
said Sister Diane Steele, president of the University of Saint Mary. “With this support 
from AT&T, our faculty, staff, and students will benefit from the best technology and 
training available.” 
 
“The University of Saint Mary plays an important role in educating the best and 
brightest students both locally and from around the world,” said Kansas State Senator 
Mark Gilstrap. “Using educational technology is just one more example of how this 
institution is making sure students are ready for the future.” 
 
“Technology plays a vital role in the success of educational institutions,” said Mike Scott, 
external affairs director, AT&T Kansas. “I’m proud that funding from AT&T can help the 
University of Saint Mary stay on the cutting edge.” 
 
Since 2002, the AT&T Excelerator program has provided more than 2,500 technology 
grants — totaling more than $47.8 million — to organizations across the country. In 
2007, AT&T awarded $9 million in Excelerator technology grants to 680 nonprofit 
organizations across the country. 
 

 



In 2006, AT&T Inc. and the AT&T Foundation contributed more than $101 million to 
nonprofit organizations across the country. With its strong giving record, the AT&T 
Foundation ranks among the most generous corporate foundations in the United States. 
 
Note: This AT&T release and other news announcements are available as part of an RSS feed at 
www.att.com/rss. 
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About Philanthropy at AT&T 
AT&T Inc. (NYSE:T) is committed to advancing education, strengthening communities and improving lives. Through 
its philanthropic initiatives and partnerships, AT&T supports projects that create learning opportunities; promote 
academic and economic achievement; and address community needs. In 2006, AT&T contributed more than $101 
million through corporate-, employee- and AT&T Foundation-giving programs. AT&T and the AT&T Foundation, the 
corporate philanthropy organization of AT&T Inc., combine more than $1.8 billion of historic charitable commitment to 
communities across the country. 
 
About AT&T 
AT&T Inc. (NYSE:T) is a premier communications holding company. Its subsidiaries and affiliates, AT&T operating 
companies, are the providers of AT&T services in the United States and around the world. Among their offerings are 
the world's most advanced IP-based business communications services and the nation's leading wireless, high speed 
Internet access and voice services. In domestic markets, AT&T is known for the directory publishing and advertising 
sales leadership of its Yellow Pages and YELLOWPAGES.COM organizations, and the AT&T brand is licensed to 
innovators in such fields as communications equipment. As part of its three-screen integration strategy, AT&T is 
expanding its TV entertainment offerings. Additional information about AT&T Inc. and the products and services 
provided by AT&T subsidiaries and affiliates is available at http://www.att.com. 
 
© 2007 AT&T Intellectual Property. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T Intellectual 
Property. For more information, please review this announcement in the AT&T newsroom at 
http://www.att.com/newsroom. 
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